Assessing Honesty's
impact on the environment
We as a business are working towards a more sustainable existence.
Part of our intention this year is to explain to our customers the
impact of food choices on the environment - to be open and honest.
We have created our own sustainability rating system that impartially
rates all of the products we produce. This is in the hope that our
customers can make informed decisions about what they choose to
consume, knowing the potential impact that the product can have. In
order to quantify the sustainability of our products we have created a
formula that takes into account all the factors that contribute to the
reduced sustainability of a product.
We have given these products their ratings based on:
the energy consumed, the waste created, transport and the ingredients
used in its production. We also look at the recyclability of how we
present the product - what packaging, if any, is used? The next part of
the equation is the carbon footprint of the product and this is based
on the Fair Daily Food Emissions value (the FDFE) , this is value that
takes into account global greenhouse gas emissions and the global
population.

Green

A low rating is GREEN - which
means that the product is as
sustainable as can be.

Yellow

YELLOW means that the product
needs improvement and that in 12
months we aim to get it to GREEN.

RED

RED products are the
ones that we would
prefer to retire!

why don't we just remove the products that aren't very sustainable?
Ultimately, Honesty group is a business that needs to cater to supply
and demand; taking our best selling panini (tuna melt) as an example,
it is the least sustainable but obviously a popular choice with our
customers. Every business needs to survive or make a profit in some
way. We do not want to take the choice away from our customers, but
instead provide them with the information that they need to make a
more informed decision. In terms of their food choices, that could be
eating a tuna panini less often, and instead opting for a more
sustainable option at other times.

What do we then do with these ratings?
With each yellow and red product we establish what actions need
implementing in order to improve their rating. Every new product will
now be given a rating, and we will only be releasing products that are
'sustainable' according to our rating system.

